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Number of 
Enterprise 

Employment 
(Person) 

GDP 
(Million Bt.) 

Export Value 
(Million Bt.) 

2,913,512 
 

(99.8%) 9,701,354 
  

(78.2%) 

3,417,860 
  

(42.73%) 

2,924,512 12,405,597  7,998,151 5,199,912 

9,1440 

(0.3%) 
2,704,243 

  

(21.8%) 
4,156,704 

  

(51.97%) 

1,589,199 
  

(30.56%) 

Total 

Economic Significance of SMEs, 2010 

1) 2,605 enterprises didn’t declare their fixed asset or number of employment so sizes were unknown  

2) GDP in the figure was only the non-agricultural sector, accounting for 88.4% of the overall and 5.3% of 

which represented other types of enterprises unable to identify their size.   

3) GDP of agricultural sector was 1,052.564 mln. bt or 11.6% of overall GDP. 

4 Export value of 3.58% was from export transactions unable to identify the exporter size. 

3,424,579 

  

(65.86%) 



Thailand’s 3rd Master Plan on SMEs Promotion  
(2012-2016) 

Technology & Innovation Marketing Risk Management IPs 

Regulations CSR KM Database Capital HR 

1 
Developing enabling factors and conductive 

business environment for Thai SMEs 

4 
Building and strengthening   

the business capability of Thai SMEs for 
international economic integration 

      2 
Building and strengthening   
environment for Thai SMEs 

competitiveness 

                  3 
Promoting a  

balanced growth 
for regional Thai SMEs 



During 2001-2010, dissolution rate was 32,000 / year 
 

Damage value was around 24,000 mln. baht / year 
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ASEAN  

India 

China 

Thailand  

Korea 
Japan 
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Larger potential market 

 

Source of raw materıals 

Increase ın bargaınıng power 

AEC Compared to  

Total population of 580 million people  Populatıon exceed of EU 

GDP1.5 trillion US Equal to South Korea 

Internatıonal Trade value of 1.6 trillion US 6  Tımes larger than Thaıland 
alone 

Foreign direct investment of billion US 60% of Chına 

Total Foreign tourist million   2nd rank after France 

Opportunity in ASEAN Economic Community 

(AEC) 



Asean Economıc Communıty 
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AEC Single Market and  

Production Base 

•  To create stable 

prosperous and highly 

competitive ASEAN 

economic region by the 

year 2010 - 2015 

• Free flow of goods, 

services, investment, and 

skilled labor 

• Freer flow of capital  

Measures used to systematically integrated 

sectors 
• Tariff elimination  

• Non-tariff barriers reduction 

• Harmonization of standards / licensing  

• Mutual recognition arrangement (MRA) 

• Customs and trade regulations facilitation 

• Outsourcing & industrial complementation 

• Investment and service liberalization  

• Trade facilitation 

• More business – friendly environment 
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 ASEAN+3 ASEAN+ China, Japan, Korea)  
 Total population is over 2,000 million people  

 Total GDP is 9 trillion USD, or account for 16% of World GDP  

 Mutual benefit value approximately 228,000 million USD 

 ASEAN+6 (+3, India, Australia, New 
Zealand) 
 Mutual benefit value approximately 285,000 million USD 

 ASEAN+8 (+6 , USA, Russia)  

  In the next 5 year, ASEAN++ will be the biggest 
economic cooperation located strategically on 2 
ocean  

Role of ASEAN in the future’s world trade  
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